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Why EU supports creativity and innovation and
fashion professionals and SMEs?

Why the light industry sectors
fashion/clothing/textile/footwear and leather are
important to create growth and jobs in Europe?



 -Textiles and clothing play an important role in
the European manufacturing industry

 -Employs 1.7 million people and generates a
turnover of EUR 166 billion.

 -The main challenge for the industry sector is to
maintain its competitiveness moving towards
products with higher value added.



 - Manufacturers and makers in fashion and
lifestyle consumer goods such as textiles-
clothing, footwear, fur, leather and leather
products, jewellery, accessories, handbags are a
major pillar of EU creative industries.

 - These industry sectors represent a total annual
turnover of approx. € 500 billion and an
economic value added of € 150 billion while
employing 5 million people across the EU.



-The vast majority of enterprises in the sector are
SMEs, small business, self-employed, micro-
companies and individual craftsmen whose unique
competencies, techniques and know-how are often
not translated into competitive strengths.

-Manufacturing SMEs in the
textile/clothing/footwear and leather face difficulties
to integrate new technologies, innovative design
knowledge and to collaborate with designers and
creative minds.



On the other hand, Europe is leader in creativity
and innovation and has the most creative
designers in the world. Still, they often lack
practical knowledge related to manufacturing
processes and have difficulties in finding EU
manufacturers to produce their collections.



This is why the European Commission
supports design, creativity and innovation
as the core of EU fashion and high end
industries in many ways



HOW? Through COSME programme – the programme for the
competitiveness of SMEs

In many ways and angles : education, research, and cross-
disciplinary collaboration with other industry sectors.

1. Providing financial support to SMEs and starts up for
collaborative and innovative concepts/solutions/ideas for market
uptake

2. Raising capacities and skills (training/coaching), cross-
disciplinary collaboration and fusion between traditional/new
skills
Promoting3.

4.
entrepreneurship and cross disciplinary thinking

Promoting the adoption of new technologies



EU funding programmes 2014-2020
COSME: Competitiveness of SMEs
• €2.3 billion

Creative Europe: cultural and creative industries
• €1.46 billion

Horizon 2020: research and innovation
• €80 billion

Erasmus+ Education, training, youth
• 14.7 billion

European Structural and Investment Funds + EFSI



Market uptake projects - Design-based consumer goods for SMEs
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European Incubation Networks for
creativity-driven innovation
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 to support creation, incubation and scaling-up of companies
in cultural and creative industries (CCIs) through cross-

national, incubators-driven action focusing on innovation and
development of new business models by a fusion between
creative, art and design skills with technology, science and
other relevant expertise.

 1 transnational network focussing on FashionTech
 DeFINE – Fashion-Tech Innovation Network

for Europe



Creativity + technology= EU network
of incubators

Fuse tech
and

creativity

Support
promising
start-ups

New
business
models

New
business
support

Access to
finance European

incubators





Kokoon & Prisca
Vilsbol



WORTH Partnership Project – 4 years

New Call OPENS in APRIL 2019

SME
Designer

Tech
provider

New
product,
process,
business
model…
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Focus on deploying new technologies (digital, IoT,
Virtual/Augmented reality…) in innovative
manufacturing SMEs and micro-enterprises.

Trans-national partnerships
€10,000 + coaching and support



Charles Frederick Worth: Fashion’s First Superstar

• Charles Frederick Worth (1825–1895)

• Worth was the first to sign a dress with a label

• He was the first to make clothes that exemplified
his “brand”

• He developed the concept of maison de couture
and is ‘the first global designer’



WORTH Partnership Project

 The core belief is that creative industries (SMEs and start-
ups) are key drivers of economic growth in Europe.

 That’s why WORTH

•  supports collaborations between SMEs and start-up fashion designers,
crafters, manufacturers and technology firms to create innovative and
design-driven products and ideas with an added-value



WORTH  Partnership Project – what's in it for

fashion designers/crafters/makers?

 The selected partnerships will receive financial and capacity building
support to exchange knowledge and skills between manufacturing,
creative and technology companies with:

•
•
•
•

A small amount of seed money
Individual coaching and advice on product market positioning and branding and IPR
Participation in two of the top international industry fairs and exhibitions,
Networking and cross-disciplinary collaboration, and product development



WORTH Partnership Project –

 The partnerships are formed by partners form by SMEs working in the
fashion and consumer goods industry across Europe operating in following
industry sectors: fashion/textile, footwear, leather,
jewellery, accessories, furniture and home
decoration.

 25 innovative partnerships are now on motion
 2nd selection on-going
 Next Call Calling IN APRIL 2019



WORTH Partnership Project –Showcase examples

 ElisaPalomino,Campomaggi & Caterina L. Atlantic Leather –Clutch bags made
of fish leather processed inspired in Iceland traditional handcrafts and Japanese
water painting techniques using ink water and no additives.



 BasFroon Studio and A+Z Design textile– Unique acoustic
interior panels, digitally manufactured, micro-moulded made of
recycled textiles



 ElisabethJayot & Wemake – Modular clothing made of seamless,
reversible and repositionable pieces that can be rearranged
without a sewing machine



 Adbuse, Castellari & Geoband – Quality bags, made of ecological leather, with
tracking system and panic button
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Thank you

Piedad RIVAS
Project Manager
European Commission –Executive Agency for SMEs
(EASME)

Piedad.Rivas@ec.europa.eu
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DEVELOPING A FASHION-TECH
INNOVATION NETWORK FOR EUROPE

Introduction to DeFINE



EASME COSME 
European Incubation Network(s) for Creativity-Driven Innovation

DeFINE is a three year (2018-2021) collaborative project  
co-funded by the European Commission’s COSME Programme 
which aims to support the fusion of cutting-edge technologies 
and innovation with the European  Fashion and Design Industries.

www.define-network.eu

Co-funded by 
the COSME programme
of the European Union



WE ARE DEVELOPING
A network of incubators & accelerators, 
start-ups & SMEs, and financiers to form 
a European Fashion-Technology community
where cross-sectoral knowledge is shared, 
ideas grow and transnational collaboration is nurtured.

www.define-network.eu



EUROPEAN FASHION 
INDUSTRY CHALLENGES

www.define-network.eu



www.define-network.eu

The fashion industry has been slow to adopt new technologies

Links to the technology sector are missing

Lack of interdisciplinary skills to organise and manage
collaborations

Lack of financier networks focused on Fashion-Tech



PARTNERS

www.define-network.eu



POLIMI |  Politecnico di Milano, IT
FPM |  Fondazione Politecnico di Milano, IT
IFM |  Institut Français de la Mode, FR
UAL-LCF |  London College of Fashion, UK

Academic Partners

EBN |  European Business and 
Innovation Centres Network, BE

and its European presence

CEEIB |  CEEI Burgos, ES
CYRIC |  Cyprus Research & Innovation Center Ltd, CY

Business and Innovation Centers

Category Associations

EURATEX |  European Textile, BE
and its European presence

Business Support

INK |  Inkubatorn I Boras AB, SE
MEDIA DEALS |  Media Deals, DE



GOALS

www.define-network.eu



A Europe-wide programme of inter-related networking 
events, training, mentoring support and knowledge-sharing, 
for the benefit of incubators & accelerators, 
start-ups & SMEs, and financiers.

1/3

WE WILL DELIVER

www.define-network.eu



www.define-network.eu



WE WILL DELIVER
25 new products, processes or market approaches,
as a result of 8 months’ innovation mentoring support
provided by our network of experts, and access to facilities.

2/3
www.define-network.eu



www.define-network.eu



WE WILL DELIVER
A report on good practices and recommendations
to industry for delivering 
Fashion-Innovation support in Europe.

3/3
www.define-network.eu



FUTURE EVENTS

www.define-network.eu



EVENTS
Info Days And Bootcamps

INFO DAY
in 8 European 

Cities

Discover DeFINE Project
Paris, France  |  12 February 2019

Boras, Sweden  |  21 March 2019

Porto, Portugal  |  3 April 2019

Berlin, Germany  |  July 2019

London, England  |  December 2019

Milan, Italy  |  Dec 2019 /Jan2020

Porto, Portugal  |  2020

Lodz, Poland  |  2020

BOOTCAMP
in 4 European

Cities

Apply to attend

London, England
5 -6 5June 2019 

Berlin , Germany 
24-25 June 2019

Paris,  France
February 2020

Milan, Italy
February 2020

www.define-network.eu



EVENTS
Investment Readiness Programmes and Financier Training Workshops

INVESTMENT
READINESS 

PROGRAMMES 
in 4 European 

Cities

For up to 
120 entrepreneurs 
in fashion-tech 
held during the 
2 Bootcamps and 
2 Annual Networking 
Events 

FINANCIER 
TRAINING 

WORKSHOPS
in 4 European

Cities

Engaging at least 
30 experts and 
‘novice’ financiers 
during 4 Info Days

www.define-network.eu
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CALL FOR PROJECTS



CALL FOR PROJECTS
Objectives:

Select and induct 25 start-ups/SMEs onto a bespoke mentoring 
programme, focused on helping them develop their innovative ideas 

and improve on their innovation management practices. 

To provide 80 hours of mentoring support to each of the 25 
businesses, to guide them through the innovation process.

By the end of the mentoring, the businesses should each have a 
prototype or proof of concept of a new product, process or new 

business model.



CALL FOR PROJECTS
CALENDAR : 2 TRANCHES

1ST TRANCHE FROM APRIL 2019 TILL MAY 2020

2ND AND LAST : FROM JANUARY 2020 TILL FEBRUARY 2021



• By end of March 2019 : all details posted on website + tutorial

• April 4th 2019 : « expressions of interest » : simple   form to make contac
t and explain your project

we contact you to help you turn this project into a viable competitive
proposal

we can offer you to attend a Bootcamp to receive preparation and traini
ng in sessions with 30 project applicants in London or Berlin

• June 3rd – August 15th : Call for Projects is open to collect your finalized
proposals

• Beginning September 2019 : Advisory Board analyzes proposals and       s
elects up to 13 projects

• September 18th 2019 : Winners list is announced …….. and then….



• Coaching and mentoring can begin in September 2019
• Tailored to the needs of each project team
• A total of 80 hours
• Over an 8 month period
• May 2020 approx. : final presentation of projects outcome and results

(TBD)



CALL FOR PROJECTS
Who is concerned? Start-ups, micro- and small businesses in fashion
and in technology

For what kind of projects ? 

- Fashion + tech

- Innovation in product, service, process, business model

- Selection made by an Advisory Board



ADVISORY BOARD AND SELECTION COMMITTEE



CALL FOR PROJECTS
Selection criteria

The Selection Committee will assess the following characteristics for 
each project:

- Originality and degree of innovation 

-Strategic and market relevance and added value for involved business 

-Strategic relevance and added value for the EU fashion industry 
competitiveness 



REMEMBER !

• By end of March 2019 : all details posted on website + tutorial
• www.define-network.eu

Good luck to all project holders!

Thanks for your attention



FASHION-TECH 
MARKET



FEDERATION HAUTE COUTURE ET MODE 

ROBIN CAUDWELL



TECHNOLOGICAL 
CHALLENGES AND 

FUTURE OF FASHION

February 12th 2019
Robin CAUDWELL





















TECHNOLOGIES AND START-UPS IN 
FASHION INDUSTRY



FASHION TECHNOLOGY ACCELERATOR 

GIUSY CANNONE



The leading accelerator in the fashion tech



www.ftaccelerator.it



www.ftaccelerator.itwww.ftaccelerator.it

FASHION TRENDS



www.ftaccelerator.itwww.ftaccelerator.it

DOES IT SOUND FAMILIAR?



www.ftaccelerator.itwww.ftaccelerator.it

MARKET AND INDUSTRY TRENDS

PERSONALIZATION
AT SCALE

19

A large quantity of data are available, those can enhance customers’ experience as well as

corporates performances

SCALING PERSONAL SERVICE ALIGNING SUPPLY AND DEMAND

KNOWING THE CONSUMER BEHAVIOR REDUCING LEAD TIME
SUPERIOR

CUSTOMER SERVICE

AUTOMATED
COMMERCE

SOCIAL WAVE MOBILE
OBSESSION

DIGITAL SUPPLY
CHAIN

SUSTAINABILITY AND
TRANSPARENCY



www.ftaccelerator.itwww.ftaccelerator.it

PERSONALIZATION AT SCALE

Context is everything. Expectations of instant personalization and context relevance are key
driver for customer’s attraction and retention.

54% of consumers expect to receive a personalized
discount within 24 hours of making themselves known

to a brand, and 71% express frustration at
impersonal shopping experiences.

61% of shoppers feel more positively
about a brand when the promotional outreach
and marketing messages they receive are
personalized.

65% of consumers are more likely to buy
from a retailer if they are recognized,
remembered and if they receive relevant
recommendations.

RELEVANT TECHNOLOGIES: ARTIFICIAL INTELLINGENCE BIG DATA



www.ftaccelerator.itwww.ftaccelerator.it

PERSONALIZATION AT SCALE

Mytheresa.com opportunity to
personalize Gucci trainers online.

Stitch Fix: online styling service Hebe -Studio: create tailored suits

Nike by You: opportunity to
personalize Nikes shoes.



www.ftaccelerator.itwww.ftaccelerator.it

SUPERIOR CUSTOMER SERVICE

90% of shoppers say that a convenient return
policy and free shipping are the most important
features during their online luxury experience.

51s The average time for customer service’s first
response that dropped by 5s (9.1%) from 2016 to
2017.*

* https://www.livechatinc.com/livechat-resources/customer-service-report-2018

RELEVANT TECHNOLOGIES: ARTIFICIAL INTELLINGENCE AUTOMATION

59% of the customers said a bad experience
caused them to stop buying from a company.

https://www.livechatinc.com/livechat-resources/customer-service-report-2018


www.ftaccelerator.itwww.ftaccelerator.it

SUPERIOR CUSTOMER SERVICE

Brands  as  Adidas  to  Ralph  Lauren  are
turning to secret apps for VIP customers

Harper    Concierge:    Home-try
plus personal stylist system

HUGO BOSS
On Demand Door-To -Door Service

SAKS 5th AVENUE

Hogo   Boss   &   Uber:   Door-to-
door on demand service

Syte AI: Visual recognition for customers
to ask what they want to retailers



www.ftaccelerator.itwww.ftaccelerator.it

AUTOMATED COMMERCE

*https://trendwatching.com/quarterly/2018-05/the-future-of-retail/

Assisted commerce:  Consumers  expect  retail
experiences  as  an  interaction  with  a  «genie
from a lamp», called forth from a smartphone.

RELEVANT TECHNOLOGIES:

Shoppers will   embrace   the outsourcing  of   certain retail
experiences to  algorithms and  smart devices. That  means  the
automation    of hunting,
arrangements and more.

negotiating, purchasing,    delivery

ARTIFICIAL INTELLINGENCE BIG DATA



www.ftaccelerator.itwww.ftaccelerator.it

AUTOMATED COMMERCE

Finery creates a personal wardrobe Pouch automatically displays the best
voucher codes.

WeVat is an app for tax refund process



www.ftaccelerator.itwww.ftaccelerator.it

SOCIAL WAVE

84% of brands will integrate an element of
influencer marketing as part of their plans in 2018.
The two industries that partner with Instagram
influencers the most are fashion and accessories.

75% of luxury purchases are
influenced by what consumers see, do and hear
online.

RELEVANT TECHNOLOGIES:

71% of consumers who have had a good social
media service experience with a brand are likely to
recommend it to others.

SOCIAL MEDIA PLATFORMS MOBILE APP



www.ftaccelerator.itwww.ftaccelerator.it

SOCIAL WAVE

Askourt is a social-based
consulting platform

Flytrendy, brands meets influencers

The app Nike+ Run Club lets users share contents
directly on other social apps

To m m y Hilfiger introduced To m m y Jeans
XPLORE, with "smart chip technology," paired
with an app, it will track users and reward them.



www.ftaccelerator.itwww.ftaccelerator.it

SOCIAL WAVE

*Source 2018 Global Digital suite of reports from We are Social and Hootsuite
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www.ftaccelerator.it

SOCIAL WAVE

18% 22%
34%

51%12%
16%

15%

17%
70% 62%

51%
32%

0%

20%

40%

60%

80%

100%

120%

USA China Eu ro p e Japan

Engagement with brands on social media

No Ye s,  O cc a sio n ally Ye s,  Freq u an tly

* BCG, True luxury consumptions. 2017



www.ftaccelerator.itwww.ftaccelerator.it

MOBILE OBSESSION

>50% of e-commerce is done by smartphone or tablet in Japan

and South Korea. In China, more than 80% of online shopping is
done on mobile.

* STATE OF FASHION 2018. McKinsey
** www.retaildive.com (April 2017)

Adoption in Europe and the US has been slower – only about

15% of smartphone owners use mobile payment
technologies to pay for purchases.

Mobile e-commerce sales accounted for 34.5% of total e-

commerce sales in 2017 and it is expected to account for 54% of
total e-commerce sales in 2021.

RELEVANT TECHNOLOGIES: MOBILE APP

About 89% of retailers plan to provide mobile solutions in the
hands of their store associates over the next three years**



www.ftaccelerator.itwww.ftaccelerator.it

MOBILE OBSESSION

With Aifi customers can pay  with their
mobile without scanning items. They just

have to put what they need in the cart.

Valentino Mobile APP for Sales Assistant:
allows to manage personalized relationship
with customers



www.ftaccelerator.itwww.ftaccelerator.it

DIGITAL SUPPLY CHAIN

RELEVANT TECHNOLOGIES: MACHINE LEARNING INTERNET OF THINGS

By the end of 2020, one-third of all manufacturing
supply chains will be using analytics-driven cognitive

capabilities, thus increasing cost efficiency by 10%
and service performance by 5%.

When it comes to enterprise supply chain data, machine learning offers enormous potential to
accelerate business insight discovery. It can help integrate data from external partners, automate
internal data classification and surface subtle patterns that might otherwise be missed.

While 94% of supply chain leaders say that digital
transformation will fundamentally change supply chains in

2018, only 44% have a strategy ready.

* Digital supply chain: it’s all about the data. EY



www.ftaccelerator.itwww.ftaccelerator.it

DIGITAL SUPPLY CHAINDigital DNA Generation

Use Case

101000101
011010100
011010001
010110101

QR/Optical

NFC

RAIN RFid

Dual tech

Rain tag UHF with TID
related to 1trueid
Digita DNACreation of Digital DNA

+ VALENTINO CASE

1TrueID: a distributed and secure
system to create and control items’

identity using blockchain.

Neuralya: End-to-end Customer Experience
analytics. By applying neuroscience and
behavioral analysis principles, it uses tech to

measure people’s reactions in the physical store.

Predit: helps make smarter decisions in
product development by maximizing

product appeal, reducing risk and costs of

unsuccessful products.



www.ftaccelerator.itwww.ftaccelerator.it

SUSTAINABILITY AND TRACEABILITY

**Sarah Ditty, “Transparency is trending”, Fashion Revolution, June 2017, http://fashionrevolution.org/transparency-is-trending

42% of 100 fashion brands interviewed in 2017
declare they are disclosing supplier information.**

“Sustainability will evolve from being a menu of marketing-focused CSR initiatives to an integral part
of the planning system”.*

* STATE OF FASHION 2018. McKinsey

66% of global millenials are willing to spend more
on brands that are sustainable.

“In sum, 2018 will bring to fruition the next level of sustainability and
offer the potential of a competitive advantage for fashion companies

who embrace it fully”.*



www.ftaccelerator.itwww.ftaccelerator.it

SUSTAINABILITY AND TRACEABILITY

The  Good  On  You  app  is  a  source  of
ratings, information,   offers   and   news
about ethical and sustainable fashion.

RePack   is   a   reusable   and   returnable
service    with    a    reward    system
sustainable behavior.

for

Everlane is a direct to consumers
brands  that  is  betting  on  Price
Tranparency.
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MARKET AND INDUSTRY TRENDS

PERSONALIZATION
AT SCALE

SOCIAL WAVE

SUPERIOR
CUSTOMER SERVICE

AUTOMATED
COMMERCE

DIGITAL SUPPLY
CHAIN

SUSTAINABILITY AND
TRANSPARENCY

MOBILE
OBSESSION

19

A large quantity of data are available, those can enhance customers’ experience as well as

corporates performances

SCALING PERSONAL SERVICE ALIGNING SUPPLY AND DEMAND

KNOWING THE CONSUMER BEHAVIOR REDUCING LEAD TIME



Visit us: www.ftaccelerator.it



INTELLECTUAL PROPERTY 
MANAGEMENT



JACOBACCI

PAOLA GELATO



PAOLA GELATO / PARTNER

PGELATO@JACOBACCI-LAW.COM

DeFINE Paris - Developing a Fashion-
tech Innovation Network for Europe

Intellectual Property Management

Paris, 12 February 2019
Mrs. Paola Gelato – Partner - Studio Legale

Jacobacci & Associati



PAOLA GELATO / PARTNER

PGELATO@JACOBACCI-LAW.COM

EUROPE and ITALY
Different levels of protection

 COPYRIGHT = Creation → duration 70 years after the author’s
death → securing creation date

 DESIGN

 TRADEMARK

 PATENTS = 20 years

 KNOW-HOW and TRADE SECRETS: NO
REGISTRATION

 UNFAIR COMPETITION → complementary tool with
respect to IP protection

• Registered = 10 years + renewal
• Not registered

• Registered → 25 years
• Not registered →    3 years

1



PAOLA GELATO / PARTNER

PGELATO@JACOBACCI-LAW.COM

Different kinds of trademarks 

• Verbal /  Figurative / 3D trademark / Colour and positioning 
trademark / Simple and complex trademark 

2

Protecting a creation through a trademark

WORD

DRAWINGS

NUMBERS

LETTERS

SOUNDS

SHAPE OF THE PRODUCT

COMBINATION

COLOURS



PAOLA GELATO / PARTNER

PGELATO@JACOBACCI-LAW.COM

Different recognized levels of protection

 Example - protecting Karl Lagerfeld figurative
trademark – Court of Venice 5/10/2016 →
recognized infringement and seizure of infringing
goods and accountancy books

3

Fendi model
Infringement



PAOLA GELATO / PARTNER

PGELATO@JACOBACCI-LAW.COM

Different recognized levels of protection
- Shape trademarks -

4

 Example - the “Classic Bag” Balenciaga = recognized trademark
protection – Court of Venice 15/3/2013 – well known trademark for the
formal, fancy characteristics

City Model, N. T020050001307
Italian trademark (shape trademark)

 Example - the Ferragamo hook = well-known 3D trademark -
recognized protection by the Milan Court 3/5/2016 – Ferragamo ./. DC
Brands



PAOLA GELATO / PARTNER

PGELATO@JACOBACCI-LAW.COM

NOTION AND FUNCTION OF A TRADEMARK

 Distinctiveness → identifying the source of origin

 Weak and strong distinctive character in relation to the degree of 
originality of the brand, with respect to goods / services covered (more 
extended protection for strong trademarks)

5

(ex.  Strong trademark)

(ex. Weak trademark - descriptive)



PAOLA GELATO / PARTNER

PGELATO@JACOBACCI-LAW.COM

New European Certification Trademark (EUIPO Guidelines)
Art. 74 – EU Regulation 2015/2424

 Protection of the guaranty function of the brand in relation
to materials / manufacturing process / quality

• ex.: Italian collective trademark n. MI1983C02194

• Ex.: European figurative trademark n. 1233250

6

Oeko-Tex



PAOLA GELATO / PARTNER

PGELATO@JACOBACCI-LAW.COM

 The Fiorucci saga → Italian Supreme Court ruling of
24/5/2017 n. 12995 –use of a surname coinciding with a
trademark contrary to honest practices - link with the
creators’ trademark – EU Court of Justice 5/7/2011 C 263/09 –

7

Fashion and patronymic brands
(name of a designer signing his creations)

Love Therapy by 
Fiorucci



PAOLA GELATO / PARTNER

PGELATO@JACOBACCI-LAW.COM

 Opened possibility for the registration of non-traditional
trademarks (colour, positioning, or shape trademarks)

 Ex.: Adidas shoes and stripes decorations

 Ex.: Levis pocket and red tag

8

REFORM TRADEMARK LAW – EU 
REGULATION 1001/2017

Pure 
positioning 
trademarks



PAOLA GELATO / PARTNER

PGELATO@JACOBACCI-LAW.COM

 Court of Venice 1/09/2018 – recognized
infringement of the well-known EU trademark
n. 008845539, claiming the red colour, confirming
EU Court of Justice C 163/16 of 16/6/2018

9

COLOUR  AND POSITIONING TRADEMARKS

Christian Louboutin counterfeited shoe
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The risk of confusion 

 Art. 5 of EU Harmonisation Directive – Puma ./. Sabel – CJE (C-
251/95)

 The pertinent factors

 ex. Penny Black /  Penny Silvan – confusion and infringement 
assessed – Court of Naples 29/4/2005

 ex. assessed infringement of Chanel international trademark –
Court of Florence 26/1/2016 

10

• Phonetic / visual / graphic / conceptual similarity of the signs
And

• Identity / similarity of  goods / services characterized by the 
trademarks in comparison

→ synthetic judgement / dominant distinctive elements

Chanel trademark Infringing trademark
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Well known trademarks

 Court of Justice 14/9/97 – C 375/97 – Extended protection,
independently from the claimed classes of goods / services

 Knowledge – territory – investments

 Conditions for the status of the well-known trademark: ex
Court of Turin, 26/11/2007 Louis Vuitton ./. Il Mondo s.r.l.

 Brand’s communication power: exploitation
 ex.: Bulgari ≠ Brigitta Bulgari (porno star) – Court of Milan

16/1/2009 –

11
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PARODY – Banned as a form of trademark infringement
 Undue advantage taken from the reputation of a well-known

trademark – no artistic expression justification ≠ but commercial
use of the sign

 Open letter to European Commission by Chanel
 Case Diesel / Porco Diesel– Court of Turin 9/3/2006
 Court of Milan 2/12/2014 – Dom Pérignon figurative trademark

reproduced on t-shirts

12
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DESIGN

 Protection of the external appearance of a product, of the whole or a part
of it resulting from the features of, in particular …the lines, contours,
colours, shape, texture and/or materials of the product itself and /or its
ornamentation

13

Line 

Contour
Texture

Material

Ornamentation
Colour Shape

 The expression design (two-dimensional or three-dimensional) refers 
only to the ornamental or aesthetic aspect of a product and does not
relate to his technical or functional character.
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Individual character assessment and design 
infringement judgement

 Assessment of individual character - EU Guidelines and case-law, also
followed by Italian Courts – H&M decision ./. Euipo – T 525/13 – T
526/13 of 10/9/2015

 Field of the referenced products to which the design refers

 The informed user of this kind of products and his knowledge of the
prior art

 The degree of liberty of the creator in the realization of the relevant
design, in view of the field of interest and its crowding character

 The comparison of the interested original design and the infringing
product, in view of the above conditions → general impression

14
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Court of Turin 25/06/2012 –Blufin/Organizzazione Grimaldi 
case

Synthetic evaluation and overall impression: the models called 
"Flower and lines", “Marked trails" and "Daisies" by Blufin have been 
imitated and copied by Organizzazione Grimaldi in the following 

models:

Infringement assessed

v.
v.

original
original

Example of infringement of registered design

15
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CASE STUDY ON UNREGISTERED DESIGN

16

The Rose Flamingo: Court of Bologna 16/7/2008 – date of
creation of the design – Enveloppe Soleau filed in France –
infringement of the flamingo decoration of Jean Paul Gaultier

The Rose Flamingo 
«classic»

Non registered design of 
JPG Counterfeited
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CASE STUDY ON UNREGISTERED DESIGN

17

Another example of broad protection granted by Italian Courts to
non-registered design – Diesel ./. Zara case – Milan Court
4/3/2016

Orignal model

Counterfeited

Pan European Injunction granted

Imitation of the design,
consisting in the different
zip put on the sides of the
jeans
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Another more recent example of unregistered design

18

 Recognition of the validity of
Louboutin’s unregistered
design – infringement
assessment with a cross-
border effect in all the
countries of EU, following art.
90, III paragraph, EU Reg.
6/02 - Court of Milan
31/10/2018 – Christian
Louboutin ./. Renzi
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Cumulated protection: copyright and design

19

 Creative work = original = personal interpretation of a
pattern

 Artistic value: (i) collective recognition of the value of a
work, ex. exhibition in a museum and (ii) communication of
an emotion

 Example: the Moon Boot case – Tecnica ./. Anniel s.r.l. -
Court of Milan, 12/7/2016

 Individual character of the Moon Boots design and
originality → double protection granted: design and
copyright

Moon Boots
Original

Anouk
counterfeiting
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COPYRIGHT AND UNFAIR COMPETITION

20

Fendi case – infringing textile – orchid textile – recognized
slavish copy and copyright infringement on orchid
decoration

Fendi orchid textile counterfeiting
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DESIGNER / COMPANY: CONTRACTUAL 
RELATIONSHIP

21

 Patrimonial rights → to the company
 Moral rights → to the designer
 Designer’s name quotation
 Royalties due to the designer 3% - 7 %

 Exclusivity
 Non competing clause
 Integrity of the designer’s work
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Patent  = novelty – inventive step – industrial 
application

22

Product Patent

Ex.: Geox European patent – waterproof &
breathable sole for shoes

Proceedings patent

Ex.: Italian patent n. 1215001 – patent family
claiming proceedings and equipments for
decorating textiles and articles of clothing in an
uniform way – dry bleaching proceeding
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CASE STUDY

23

The internal part of the sweater is not bleached. This means that
the sweater has been subjected to a dry bleaching process. Only
the external parts of the clothing are bleached. The decoloration
within a water bath would have bleached uniformly both the
internal and the external parts of the sweater
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CASE   STUDY

24

 Milan Court 14/1/2016 - Max Mara, owner of an Italian patent, filed in
2010 (n. IT’348) so called “Perfect Fit” concerning a back pocket on a
pair of jeans and a method for cutting and sewing it, sued a Germany
company for its infringing model named “Backup”. Max Mara’s patent,
valid, inventive and infringed

The Perfect Fit
application

The Patent
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THE “INTELLIGENT TEXTILE”

25

 Mainly protected by Patents, consisting in electronic
circuits and communicating systems the so called
“interactive materials for garments”.

 For instance, Google has invented a gesture
control system for future smart interactive
textile / garments. To this end, Google filed US
patent application n. 2016/0283101/A1 claiming:
techniques using an interactive fabric which is
configured to sense user interactions in the form of
single, or multi-touch input (e.g. Gestures). The
interactive fabric may be integrated into a wearable
interactive garment coupled via wired, or
wireless connection, to a gesture manager. This
device can also be applied on bags, or other
accessories.

 Another example of “intelligent patented textile”
is given by the “Polartec” fabric protected under EU
patent EP 1 665 945 A1 for more modern and
innovative Polartec Polar fleece
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The protection of creative know-how –
different kinds of know-how

• Industrial know-how –
technical knowledge 

applicable to a 
manufacturing process

• Commercial know-how –
knowledge and experiences 
connected to an efficient 
management of a firm

Technological know-how 
– secret info, attributing a 

competition advantage having 
an economic value –

examples: design / prototype 
/ manufacturing process 

Promotional know-how –
clients lists / marketing 

information / business plans / 
price information

Strategic know-
how
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Definition of “Trade Secrets” following EU 
Dir. 943/2016

• Commercial secrets, technical and industrial info under the control of the 
relevant owner

• To be secret: these info shall not being generally known to the people dealing 
with this kind of info and not being easily accessible. The info shall have 
commercial and economic value, being secret and  reasonable steps shall be 
taken → to keep the information secret – need of protective programs in the 
undertaking 

• Example of “trade secrets” in the fashion industry: 
 exploitation of flower’s petal for the realization of tissues and/or for the finishing of 

clothing articles and/or accessories 
 Flower drying process depending on crescent, or not moon, at a certain 

temperature, with the use of fish gelatin
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Non-disclosure Agreements

 To be made also between the company and the
designer/ supplier, for protecting trade secrets from
any misappropriating risk

 Important clauses:

 Precise indication of the use purpose of the confidential
information

 Identification of confidential information
 Duration of the agreement
 Non competing clause
 Penalties in case of non compliance
 Applicable law and competent Court
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Fighting against infringement and parasitism
In Italy - : 22 Specialized Courts – 11 for foreign companies litigating in Italy

Competence: the defendant’s place of business or the place where the infringement is committed

TRENTO

MILANO
BRESCIA

TORINO

GENOVA

CATANIA

PALERMO

CAGLIARI

FIRENZE

ROMA

TRIESTE
VENEZIA

BOLOGNA

BARI
NAPOLI

CATANZARO

PERUGIA
ANCONA

L’AQUILA

POTENZA

CAMPOBASSO

BOLZANO
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 DESCRIPTION
(only samples to be
taken)

Urgent proceedings

REQUIREMENTS:

 Prima facie existence of a good title (= fumus boni iuris)
 Risk of an irreparable prejudice (= periculum in mora) –Deadline for

acting → 1 – 3 months from the tort’s assessment / discovery
 Action on the merits – damages award – Publication of the decision

 SEIZURE (seizure
all the products and
also of the
accountancy books)

 PRELIMINARY
INJUNCTION (to
stop the unlawful
activity and set
penalties for any
new breach of the
order )

For securing evidence of the tort -
different level of effectiveness
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AI IN CUSTOMER-BRAND 
RELATIONSHIPS



GOOGLE FRANCE

ALICIA BIRR



Is artificial intelligence 
opening a new space 

time for fashion ?

Alicia Birr
Head of strategic planning

Google France 

Presenter
Presentation Notes
Introduction de Anne-Véronique : présentation et pourquoi elle est sur scène aujourd’hui. 
Remettre en perspective l’apport de la technologie à l’univers du luxe 



Artificial Intelligence is the broader concept of machines being able to carry out tasks in a 
way that we would consider “smart”.

And,

Machine Learning is a current application of AI based around the idea that we should really just be able to 
give machines access to data and let them learn for themselves.

A Neural Network is a computer system designed to work by classifying information in the same 
way a human brain does. It can be taught to recognize, for example, images, and classify them 
according to elements they contain.

Presenter
Presentation Notes
Importance to understand the words : AI (concept), ML (application), Neural Networks (system)
http://www.forbes.com/sites/bernardmarr/2016/12/06/what-is-the-difference-between-artificial-intelligence-and-machine-learning/#1d6e06b6687c 



The idea of fashion

Presenter
Presentation Notes

La technologie vient également enrichir la façon dont peut naitre l’Idée, c’est à dire l’ inspiration



Art palette

Presenter
Presentation Notes
https://experiments.withgoogle.com/arts-culture/art-palette



life

Presenter
Presentation Notes
https://experiments.withgoogle.com/arts-culture/life-tags

Trouver l’inspiration dans les archives de Life, qui sont une émanation de l’air du temps de toutes les époques depuis les année 30 



The fashion object

Presenter
Presentation Notes
Comment les technologies viennent impacter l’objet lui meme



data, a new thread to weave

Presenter
Presentation Notes
Craftsmanship : comment les données deviennent une matière première dans les mains des artisans



experimenting
design by signal

données d’affinités 
culturelles

données
individuelles

Presenter
Presentation Notes
Aller plus loin dans la personnalisation en utilisant les signaux / data 
2 exemples qui sont encore  exploratoires et que l’on peut citer : 
Le projet MUZE où les données d’affinités culturelles permettent de designer un vetement, ses couleurs, motifs & matières ou le projet Ivy Rebel : use contextual signals to get to know each user and then generates pieces customized for them based on the places they go, ou le temps là ou ils habitent … Chaque objet devient une création unique et personnalisée
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a thread to create new 
interfaces 

Presenter
Presentation Notes
Voiceover:
Jacquard is a platform for brands to integrate connectivity and intelligence seamlessly into their products. With Jacquard brands can express themselves in ways that go beyond the clothing they make.

Just think: what if the jacket, or the shoes, or the gloves you design could do things for your customer beyond make them look great, or run comfortably, or stay warm in the cold. These objects that we carry with us every day are capable of more. Jacquard is the platform that will enable designers to deliver not just beautiful objects, but elegant experiences as well.



Presenter
Presentation Notes

La première collaboration de Jacquard avec une marque a abouti au lancement en 2018 de la veste Levi’s Commuter Jacket aux Etats Unis. En portant cette veste, l’utilisateur accède à différentes fonctionnalités mobiles comme la musique, la navigation, la gestion de ses appels, sans même devoir accéder à son téléphone. L’utilisateur est connecté mais pas distrait. 





Bespoke experiences

without bespoke design.

Presenter
Presentation Notes


Notre vision du futur est que les wearables ne seront plus considérés comme une catégorie de produits distincte. On ne pourra plus les distinguer de ce qu’on appelle aujourd’hui des vêtements, 

C’est ce que Shiho Fukuhara détaillera dans notre conversation d’ici quelques minutes. 




Experiencing fashion

Presenter
Presentation Notes
Le continuum espace-temps comporte quatre dimensions : trois dimensions pour l'espace, « x », « y », et « z », et une pour le temps. 
Nous allons donc montrer des exemple de la manière dont les technologies impactent le temps du luxe, mais aussi les 3 dimensions de son espace, à savoir l’idée, le produit et le service. 




access information 
with your camera

Presenter
Presentation Notes
TEmps court
C’est le cas avec Google Lens embarqué dans les téléphones - qui permet de reconnaitre un objet et de faire apparaitre les informations des résultats de recherche google correpondant au produit. 
On peut imaginer que demain en magasin, on prenne en photo un sac et on ait accès à toute l’info sur ce sac mais aussi à une sélection de produits à associer 



Presenter
Presentation Notes
https://techcrunch.com/2018/10/25/google-lens-comes-to-google-images-for-searching-and-shopping-inside-photos/ 

Mettre ça en parallèle avec les tentatives de 5 dernières années d’application dédiées à la reconnaissance de produit dans la rue,  The Hunt ou autre �Succès mitigés
Aujourd’hui, tech = machine learning permet d’apporter du scale et remplacer la communauté
Plus besoin d’une appli, tous les téléphones vont être capable de reconnaître > moins de barrière à l’entrée
Nouvel usage de la recherche



Presenter
Presentation Notes
Revoir le texte /!\
Objectif: gamme extra large / face à la tyrnannie du choix, l’assistant permet de réduire les possibilités 

PRendre rendez vous en magasin / 



These new tech 
impose a change of 

mindset

Presenter
Presentation Notes
Revoir le blabla
Ces nouvelles technologies viennent bouleverser l’univers du luxe 



open platforms are 
synonyms with 

freedom

Presenter
Presentation Notes
Nous sommes dans un monde ouvert 
Google, état d’esprit = Parler de plateforme ouverte 
Machine learning, assistant, réalité augmentée : on met à disposition des développeurs et de les marques des kits qui permettent de créer des expériences ou des assets en respectant la marque et en lui donnant le liberté de faire ce qu’elle veut de la techno 



tech is 
just a tool
for design 

Presenter
Presentation Notes
On est sorti de ce mindset : le créateur artistique va être tué par la techno
Non
Outil supplémentaire pour créer



Excellence needs to  
fail fast 

Presenter
Presentation Notes
Temps de l’innovation qui s’est accéléré
Utiliser des technologies en perpetuelle évolution pour construire des objets qui s’inscrivent dans la durée


Pas naturel dans cet univers de considérer cette échelle du temps ultra court (même pour les défilés)



Thank you !

Presenter
Presentation Notes
Handover to Jerome Hanover qui nous propose de continuer la discussion avec Shiho- introduce Shiho + AVB 



HEURITECH

SHANA AIACH



LIFT THE VEIL ON THE MARKET’S BLINDNESS WITH VISUAL RECOGNITION

Presenter
Presentation Notes
�



80% of 
products
missed

IMAGE RECOGNITION IS MORE POWERFUL THAN TEXT ANALYSIS

Source: Heuritech study, based on 1.5 million of Instagram posts 
analyzed from April to July 2018



PRODUCT PERFORMANCE

THE HEURITECH SUITE

MARKET  TRENDS

1 2



ALCMEON

CHARLES DOXUAN



Smart Customer Messaging

#AI #ChatBots #Handover #AugmentedAdvisors
#Omnichannel #BetterCustomerExperience

Confidential - 2018

Presenter
Presentation Notes
Alcméon is a French Startup. Member of the Pass French Tech group - the top 50 fast growing startups in France. 

Our mission : help leading B2C brands to leverage the incredible power of messaging as a frontline customer servicing channel.   




Messaging, the new customers’ reflex

Amazing growth in the past 4 years…

The volume 
of messages
sent by customers
to brands via
messaging
apps is also
exploding !

Source Messenger 
Billions of messages
Monthly 

Confidential - 2018



Alcméon is a unified SaaS Platform
which centralizes all your customers
messaging streams in one point.

Tweets, comments on your Facebook 
wall or on an Instagram post, direct 
messages on Messenger, WeChat, 
WhatsApp, iMessage, RCS…
conversations started in your app or 
via a web widget…

Our messaging hub captures everything 
and gives you the tools to offer a premium 
service , 24/7, at scale with its powerful 
hybrid technology combining 
seamlessly AI, chatbots and 
human intervention.

Social Media Messaging Apps In-App & in-Web

CRM sync

In a nutshell 

Presenter
Presentation Notes

We connect also the messaging windows on your web pages or your app, and we can even provide a white label Messenger.
A plug & play Alcmeon widget you can add to your pages where the customer will be able to choose between. 



e-shop

SALES

B2C MESSAGING HUB
24/7 automatic filtering & triaging, AI, Chatbots, 

Augmented advisors / inbound+outbound messaging

Presenter
Presentation Notes
One of our favourite clients and success story . Fnac. 
they have created special Customer care handles on Facebook & Twitter and they are promoting them as their frontline customer channels ont the main website, their social profiles, their emails…. They have just designed themselves and launched their first Twitter Customer frontline chatbot using our drag & drop chatbot editor…



INVENIS

ANTOINE CUPILLARD



© 2019 INVENIS SAS. ALL RIGHTS RESERVED.

DEFINE

February 12, 2019 – Antoine CUPILLARD



INVENIS
Give power back to data users ! 



© 2016 INVENIS SAS. ALL RIGHTS RESERVED.

Thanks@All

antoine.cupillard@invenis.co
+33788309021

mailto:antoine.cupillard@invenis.co
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IDENTIFICATION AND PROTECTION



CLOTHPARENCY

RYM TRABELSI



CLOTHPARENCY
KNOW HOW ECO-FRIENDLY IS THE CLOTHING,

MAKE THE RIGHT CHOICES !



RAISE OF AWARENESS

72%
AGE RANGE OF 18 TO 34

SWITCH BRANDS TO ONE THAT FIT WITH
THEIR VALUES*

*ACCORDING TO A SURVEY OF YOUGOV FOR GT NEXUS PUBLISHED IN JANU



TO INFORM CONSUMERS AND
TO GUIDE THEM TOWARDS MORE
JUDICIOUS, MORE ETHICAL, MORE

ENVIRONMENTAL FRIENDLY CHOICES.

THE FIRST SOLUTION
TO GUIDE CONSUMERS



LOOK FOR A
SPECIFIC PRODUCT

DISCOVER ITS
SCORE

BETTER OPTION
SUGGESTED SOON 

THE BETA SOLUTION : APP.CLOTHPARENCY.COM



WWW.CLOTHPARENCY.COM

RYM TRABELSI
R.TRABELSI@CLOTHPARENCY.COM

MARGUERITE DORANGEON
M.DORANGEON@CLOTHPARENCY.COM

COME AND MEET US !



XL CONSEIL

LAURENT RAOUL



CYPHEME

GILLES BONNABEAU



CYPHEME
INNOVATIVE ANTI COUNTERFEIT SOLUTIONS



CYPHEME OFFERS TAILORED SOLUTIONS

GENUINE
FAKE



THE BEST LEVEL OF SECURITY

AUTHENTICATION USING A SIMPLE SMARTPHONE CAMERA

Our solution does not require any complementary tool and offers a completely safe

authentication.

4 LEVELS OF SECURITY

- Uniquechemical imprint: patented technology of varnish printing

- Artificialintelligence: a cutting-edge technology

- Secure online cloud : ultra-secure access to database

- Hyperphotometry: patented technology using light level differentiation

Very small footprint:
12mm



● Know in real time where your
products are scanned

● Know in real time where fake
products are scanned

1- GEO-LOCALIZATION

TRACEABILITY

2- TRACING

Suspicious
product

Scanned
21/07

Products scanned

Some of your products ends up
where they shouldn't?
For example, sold on e-markets
outside of your official distribution
network?

We can provide you with batches of
numbered tags. Provide each of your
distributors with a different batch.
Whenever one of your product is
found outside of its regular circuit,
you will know who it came from.

# 12294615
(batch 12)

3- TRACK AND TRACE
We don’t provide logistics and ERP
consulting, but we are compatible with
third party supply chain T&T suppliers

CYPHEME PROVIDES PRECISE GEOLOCATION REPORTS.



Contact Us

HEADQUARTERS

27 rue Bargue

75015 Paris - FRANCE

Gilles Bonnabeau

R&D
STATION F - 5 Parvis Alan Turing

75013 Paris - FRANCE

gilles.bonnabeau@cypheme.com

+33 7 78 25 54 28



BLOCKCHAINYOURIP

WILLIAM FAUCHOUX
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The usefulness of blockchain for the 
fashion industry as regard to creation, 

innovation and trade secret

DeFINE
PREMIERE VISION PARIS

February, 12 2019

William FAUCHOUX
CEO – BlockchainyourIP

Turn your ideas into assets
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HOW DOES BLOCKCHAIN TECHNOLOGY WORK?

Document 
fingerprint

Simple
Form

Anchoring the 
document

Anchoring
certificate

Calculate the unique 
digital fingerprint of 
your document with 

your internet browser

Fill out a simple 
form to identify 
your creation or 

innovation

The digital fingerprint 
of your document is 
inserted in a Bitcoin 

Blockchain transaction

Download the certificate 
proving the protection of 

your creation or 
innovation

I DeFINE – Première Vision Paris IFebruary 12, 2019
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EASILY PROTECT YOUR DOCUMENTS

BlockchainyourIP is the easiest and fastest way
to protect your creations or innovations,
regardless of the format or size of your
document

“Less than two minutes are needed to finalize your
protection”

Simply drag your document into the window
provided and choose whether or not to store
your document on our secure platform.

I DeFINE – Première Vision Paris IFebruary 12, 2019
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MANAGE ALL YOUR EVIDENCE ON YOUR DEDICATED SPACE

Access all your evidence finally gathered in a 
single place : your dedicated space

BlockchainyourIP is designed to allow you to 
easily find all your evidence of creation or 
innovation.

I DeFINE – Première Vision Paris IFebruary 12, 2019



207

COLLABORATE WITH OTHER CREATORS / INVENTORS

BlockchainyourIP is relevant for collaborative
work: it allows you to organize the allocation of
IP rights on your creations and innovations
among several co-owners by assigning them a
percentage of rights.

“You can create and innovate alone or with others

in complete legal security”

I DeFINE – Première Vision Paris IFebruary 12, 2019
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BENEFITS OF BLOCKCHAIN TECHNOLOGY IN IP EVIDENCE 

The Bitcoin Blockchain technology offers highly interesting advantages to generate reliable proof of 
evidence in IP:

Transparency
Tamper-proof and secure Simple and fast International Confidential Cost effective

The proof can be 
independently 

checked at any time 
by anyone with 

Blockchain Bitcoin 
technology using 
open source tools.

The proof is 
recorded 

simultaneously on 
the different 

internet network 
"nodes", which 

makes it almost 
immutable.

The Bitcoin 
Blockchain simply 

and quickly 
generates proofs of 
existence, without 

the need for a 
trusted third party.

Blockchain is 
international in 
nature: it uses a 

computer system 
which is the same 
in all countries of 

the world.

The creation or 
innovation is not 

disclosed to anyone 
when the 

corresponding 
fingerprint is 

calculated and 
inserted into a 

Blockchain Bitcoin 
transaction.

Operating costs are 
very low.
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blockchainyourip.com
app.blockchainyourip.com

William.fauchoux@bcyip.com
+33 6 61 59 44 29

Internet website

CONTACt

THANK YOU FOR YOUR ATTENTION
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EVENTS
Info Days And Bootcamps

INFO DAY
in 8 European 

Cities

Discover DeFINE Project
Paris, France  |  12 February 2019

Boras, Sweden  |  21 March 2019

Porto, Portugal  |  3 April 2019

Berlin, Germany  |  July 2019

London, England  |  December 2019

Milan, Italy  |  Dec 2019 /Jan2020

Porto, Portugal  |  2020

Lodz, Poland  |  2020

BOOTCAMP
in 4 European

Cities

Apply to attend

London, England
5 -6 5June 2019 

Berlin , Germany 
24-25 June 2019

Paris,  France
February 2020

Milan, Italy
February 2020

www.define-network.eu



EVENTS
Investment Readiness Programmes and Financier Training Workshops

INVESTMENT
READINESS 

PROGRAMMES 
in 4 European 

Cities

For up to 
120 entrepreneurs 
in fashion-tech 
held during the 
2 Bootcamps and 
2 Annual Networking 
Events 

FINANCIER 
TRAINING 

WORKSHOPS
in 4 European

Cities

Engaging at least 
30 experts and 
‘novice’ financiers 
during 4 Info Days

www.define-network.eu



DeFINE Consortium Partners

Co-funded by the COSME programme of the European Union under GA n.80691The content of this material represents the views 
of the author only and his/her sole responsibility; it cannot be considered to reflect the views of the European Commission and/or 
the Executive Agency for Small and Medium-size Enterprises (EASME) or any other body of European Union. The European 
Commission and the Agency do not accept any responsibility for the use that may be made of the information it contains.
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